Tennessee Association of Family and Consumer Sciences

A A I '( :S The Source and Voice for Strong Families Fall 2017 Kayleigh Beasley, Editor

sions News|

FAMILY & CONSUMER SCIENCES
ROFESSI ONALSWe dre on the WEB: http:/
ES and FACEBOOK: Tennessee Association of

Family & Consumer Sciences TAFCS

TENNESSEE AFFILIATE

INSIDE THIS ISSUE:

TAFCS UnitPlan | 0 C& t Wg{ Lf@ 9@@{ {
. . 58FNJ ¢! C/{ YSYOSNAY
Bridge Grant Applicg 0 C8 | Lid Aa &LISOdA FGSR GKI G
¥ 6S INB G2 LINRAaLISNI 238§
- 62NI Rz 65 widsaR f SI1ANUS YT NRY
40C6 P . - :
Call for Proposaly 0GO® | v (3 Qgm0 SSy | TSe vzyika arly
¢! c/{ YR Al KIFIa RSUyAGSt
TAFCSH|ghI|ghtSOCO@prS,Ia ,L ff\auS)f U2 'v")_h\‘
LIXES Ay @2t GSYSyli Ay 2dzNJ 2NEBFIyATlea2yd 2Ff
tSINyAyzl SELJSNJ\syOSz L Ydzad O2y¥Saa i
GKS ¢1 Cc/{ tSIFRSNBRKALI SFY®d L Y I|faz
CrpgupX 41 &#3 SELISNASYOS F2NJ YS 0SOldzaS L & S&88J B2 W
IAOA - AT AAOO dzLJRI GS& 2F 6KIG KFra 0SSy KI LISy yiE2 65
20EAOI #EEOEUI c2Yyso 5 R . . o e
00AGEAATO | CANRG FYR FT2NBY2ais dzyRSNJ GKS t SI RS
OAEEOEUT 2Ol OAAEBARG v gSR 2dNJ t NEINI Y 2F 22N) F2NJ GKA& &S
1TOEITU 0AOGAAED GKAy3Ia 2y GKS tAyS daJo !'taz2sz 2yS 2F 2
zgﬁgf/ﬁé@\'o/@o'm its AN aSYyiGSR dza 6Stt Ay {SLISYOSNIAYy NBaLRY
? 2F GKS blLakK@AttsS 12YS 902y 2 YidaNd 2 NBy AR
+AUIAE<;§ " AAOI AU St SO0 +rtaz2 I gSYRSR GKS [ SHFRSNAKALI / 2d:
60 T &£ 2A1 AGETTO d x . P 2% i AR & A = &
EAAA:OIIA&AJIIAIOTOUOAEIIqu‘%[l‘bEAa mAX{Eﬁ%éA%YgSSVOSYCJ%NJAO,? {\EZAY
auNRy3Ifte SyO2daNF 3S SIOK FyR S@OSNE2YS
éé\'EBféoiTAfEﬁ'?fof FLYAEtASE 2y OGKIG RIFEe G2 Fdz Uff GKFG A
i x A EL£ET OAOOTOAAEESA;\O G2NJ 51 & d0KSRdz SR T2 NJ CS0 NHzl NB Mo P t f
 o0E (Aol AT SRdzOl G2NBR &2dz (y2¢6 2y GKIG RIF& &airyos$
L arnealaal At LI OGSR 08 2dNJ LINETSadA2yT GKSGKSNI GKS
i EAOT AT 10001 8AAD Ay3a G2 62N} 2dzi GKS UySNI RSGFEAf&a 27F 2
% EVAAAGE 2AmEhooy WIS MHZ Hamy® [ KEYy3IAYy3I OGKS RPEUS 27
3AAOAOAOU Y2NB | SYRSSa |yR Ll2aaAofée ONAYy3I AYy Y
% EUAAAOCEB2AAAEAOOUaO0TBCEK | vy @2dz F2NJ Fff2gAy3 YS GKAA 2LILR
L EUAAAOEI BAT & wS 3 NRa >
-Ri ARO 16 |, AdCA wdzF I N2 / KAaezx t K
11 011A1 0201 OAAEBAAD
3?' A'AOEA (028 TA Save the Date!
i AAO 16 , AO¢C Save the Date!
OE0OOT 1001 DAAESAAD FAMILY & @p®
The 2018 Annual
4 AOA 3EOE TAFCS Conference wi CONSUMER
#1 O1 OAI T O
AOEOE?> O OAAEBAAD be Tuesday, June 12, SCIENCES
2018 Creating Healthy & Sustainable Families



mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:lmullens@tntech.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:egharper@mtsu.edu
mailto:lmullens@tntech.edu

Tennessee Association of Family and Consumer Sciences

L1 C/{ 'YAlD ttly

Tennessee Association of Family and Consumer Sciences 2@018

AAFCS Strategic Direction Priorities:

Advocacy & Collaboration X
Education & Recognition X
Research & Innovation X

AAFCS Signature Initiatives:

Family and Consumer Sciences D&pecember 3 X
Say Yes to FG&illing the FCS Educator Pipeline X

FCSfitd Physical WetBeing X

Plan
Initiative(s)

1 Research and Innovation:TAFCS state meeting will provide an opportunity for members and FCS professionals to be recog-
nized for generating and applying researdmased knowledge and skills gained through AAFCS to implement programming that
addresses public issues, prevents, reduces, or eliminates persistent personal and societal probleM& also aim to increase
student and professional invol vement by implementing AAFCSES
contact.

2 Advocacy and Collaborationif AFCS collaboration effectively leverages resources and utilize networking, professional devel-
opment, and research opportunities as a key to professional success through the state meeting. In addition, we will continue
with the FCS Legislation Day on the Hill in February 2018.

3 Advocacy and Collaboration//e plan to increase student involvement and FCS public teacher involvement in TAFCS, state
conference, and Legislation Day on the Hill on February 2018. TAFCS will also involve students in Dining in on December ,
2017, Cardz for Kidz, FCS Fit ispring 2018 and FCS Day in May 2018. Finally, board members and members will promote
and publicize the oneyear free membership opportunities to top seniors in each university offering FCS and Bridge Grants to
new professionals.

4 Education and RecognitionTAFCS State meeting will highlight the work of TN Extension agents, professionals in higher edu-
cation, social service professionals, and FCS students in higher education, ettere will also be awards and scholarships to
be distributed during the TAFCS state meeting.
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Details
Timeline/Activity
1 (10/31/2017)

Determine place for state meeting

Update website and Facebook; add quality resources to the each.

Prepare for distribution the Call for Proposals for the 2018 TAFCS State Meeting

Post date and place of state meeting on website, Facebook, and newsletters; distribute Call for Proposals by email to members
and FCS public school teachers.

Plan outreach to increase membership across the state

2 (12/31/2017)

Discuss various ways to improve awareness of F@&the public and state legislators

Evaluate proposals and select for presentation at conference.

Collaborate with other professional organizations such as TATAFCS and TDOE

Plan FCS Legislative Day on the Hill.

Attend meetings with state legislators to promote awareness of how FCS addresses current issues in society and distribute
updated brochure

10/30/17: Promote TAFCS with student body in higher education levels in Tennessee

12/2017: Students will participate in Dining In in December 2017.

12/2017: Promote TAFCS among FCS public school teachers in December 2017 and February 2018 with newsletter from
TDOE/CTE.

2/2018: Initiate FCS Fit by spring 2018.

5/2018: Recognize FCS teachers in May 2018 during FCS Day.

Person(s) ResponsiblePresident, President elect, V.P. of Work, and V.P. of Relations, and current members

Target AudienceTAFCS members, students in higher education, teachers in public schools, customers and potential mem-
bers, and partners.

Resource/Source*: Tennessee Department of Education, CTE division, Tennessee Colleges and Universities.

Person(s) ResponsiblePresident, President elect, V.P. of Work, V.P. of Relations, and current members

Target AudienceTAFCS board members, potential members and partners, secondary and higher education teachers, State
Legislators, State Department of Education CTE division employees, State Board of Education, and citizens of the state.
Resource/Source*; List of members, FCS teachers in state of Tennessee, web addresses and websites for legislators

Person(s) ResponsiblePresident, President elect, V.P. of Work, V.P. of Relations, Secretary and current members
Target AudienceTennessee FCS teachers, FCS university and college students,
Resource/Source*: Tennessee Department of Education, CTE division, Tennessee Colleges  and Universities
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Tennessee Association of Family
Bridge Grant Project

AiDesi gned to encourage profescdional.i:
Attention members! We currently have 20
me mber s! Pl ease spread the word to encou
sionals to join!

TAFCS members recognize the value of member shig
can Association of Family Thred BComngemé&nr aldci €&mo¢ s
tance with membership in AAFESthy awamuwcdil ngureac.i
application. *
Who may apply?
(1) New graduates of HEC/FCS/HS or related area
(2) Eligibliemewranhedsséiosal year active members of
To apply:
Complete the AAFCS application form availabl e c
http://www. aafcs. or g/ me ndbned sthh ep / TmreRbS rBsrhii dpg ep rGrn
Pl ease mai l both completed forms and a check t

Rufaro Chitiyo, TAFCS President

TN Tech School of Human Ecol ogy

Box 5035
Cookeville, TN 38505

* Applications are considered on a first c¢come,


http://www.aafcs.org/membership/membership_print.html
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STUDENT PROJECTS
An invitation is also ext-$mueent oUrsittudwma aneenbre
AAFCS/ TAFCS to submit individual or group exhidb
promotional desi fgows, sboudeadchiesgarddaproject s,
|l ines, for other entries, follow the guidelines
I NFORMATI ON FORM

MUST accompany abstract submission

Na me

Length of Presentation (if applicable)__
Requests (tabl es, etc.)__
Cont act |l nf or mati on

Pl ease email al | i nformation t o: I

Mel i nda Swafford, Ph. D.
Professor
School of Human Ecol ogy
Tennessee Technological University
P. O. Box 5035
Cookevi BB&8O5TN
Of f i(c9e3:1 )6 135772
Fax(:931)36307/3
mswafford@ ntech. edu

ase emai F37&rl 5&alolr Ivhes lwi
n

For questions ple
ord@ ntech. edu

f
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Meeting with Nashville Home Economi st s
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Train the Trainer
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Cardz for Kidz

Pictured are the top 10 cards donated by Tennessee Tech-

nol ogi cal Universityds School

the AAFCS National Student Uni
Ki dzo. Out of 4,195 cards subn
and white fish card placed Top 10 overall! We were very

proud of the work of the students for this cause.

Representing at FCCLA Nationals

This past July, FCCLA National Leadership Conference toc
place in Nashville, TN. To A< er 6s a
dria Godwin hosted a booth to promote new membership
among other Family & Consumer Sciences professionals.

Recognizing 50 years of Membership

Tennessee is proud to have Kitty Coffey representing our
affiliate on the national AAFCS page as a member of 50
years. Her continued support and dedication to the organi-

zation does not go unnoticed.



