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          Lǘ ƛǎ ǎǇŜŎǳƭŀǘŜŘ ǘƘŀǘ vǳŜŜƴ bƻƻǊ ƻŦ WƻǊŘŀƴ ƻƴŎŜ ǎŀƛŘΣ 
άLŦ ǿŜ ŀǊŜ ǘƻ ǇǊƻǎǇŜǊ ǘƻƎŜǘƘŜǊ ƛƴ ƻǳǊ ƛƴŎǊŜŀǎƛƴƎƭȅ ǎƳŀƭƭ 
ǿƻǊƭŘΣ ǿŜ Ƴǳǎǘ ƭƛǎǘŜƴ ǘƻτŀƴŘ ƭŜŀǊƴ ŦǊƻƳ ŜŀŎƘ ƻǘƘŜǊϥǎ ǎǘƻπ
ǊƛŜǎΦέ LǘΩǎ ōŜŜƴ ŀ ŦŜǿ ƳƻƴǘƘǎ ǎƛƴŎŜ ōŜŎƻƳƛƴƎ tǊŜǎƛŘŜƴǘ ƻŦ 
¢!C/{ ŀƴŘ ƛǘ Ƙŀǎ ŘŜŬƴƛǘŜƭȅ ōŜŜƴ ŀ ƭŜŀǊƴƛƴƎ ŜȄǇŜǊƛŜƴŎŜ ŦƻǊ 
ƳŜ ŀǎ L ƭƛǎǘŜƴ ǘƻ ŘƛũŜǊŜƴǘ ǇŜǊǎǇŜŎǝǾŜǎ ŀƴŘ ǎǘƻǊƛŜǎ ƻŦ ǇŜƻπ
ǇƭŜΩǎ ƛƴǾƻƭǾŜƳŜƴǘ ƛƴ ƻǳǊ ƻǊƎŀƴƛȊŀǝƻƴΦ ²ƘƛƭŜ ƛǘ Ƙŀǎ ōŜŜƴ ŀ 
ƭŜŀǊƴƛƴƎ ŜȄǇŜǊƛŜƴŎŜΣ L Ƴǳǎǘ ŎƻƴŦŜǎǎ ǘƘŀǘ ƛǘ Ƙŀǎ ōŜŜƴ ǉǳƛǘŜ ŀ ǇƭŜŀǎǳǊŜ ǘƻ ōŜ ǇŀǊǘ ƻŦ 
ǘƘŜ ¢!C/{ ƭŜŀŘŜǊǎƘƛǇ ǘŜŀƳΦ L ŀƳ ŀƭǎƻ ƘƻǇƛƴƎ ǘƘŀǘ ƛǘ ŎƻƴǝƴǳŜǎ ǘƻ ōŜ ŀ ƭŜŀǊƴƛƴƎ 
ŜȄǇŜǊƛŜƴŎŜ ŦƻǊ ƳŜ ōŜŎŀǳǎŜ L ƴŜǾŜǊ ǿŀƴǘ ǘƻ ǎǘƻǇ ƭŜŀǊƴƛƴƎΦ !ƴȅǿŀȅΣ ƛǘΩǎ ǝƳŜ ŦƻǊ 
ǳǇŘŀǘŜǎ ƻŦ ǿƘŀǘ Ƙŀǎ ōŜŜƴ ƘŀǇǇŜƴƛƴƎ ōŜƘƛƴŘ ǘƘŜ ǎŎŜƴŜǎ ƛƴ ¢!C/{ ŀƴŘ ǿƘŀǘΩǎ ǘƻ 
ŎƻƳŜΦ  
          CƛǊǎǘ ŀƴŘ ŦƻǊŜƳƻǎǘΣ ǳƴŘŜǊ ǘƘŜ ƭŜŀŘŜǊǎƘƛǇ ƻŦ ƻǳǊ ±t ƻŦ ǿƻǊƪΣ ǿŜ ŀƭǊŜŀŘȅ ǎǳōπ
ƳƛǧŜŘ ƻǳǊ tǊƻƎǊŀƳ ƻŦ ²ƻǊƪ ŦƻǊ ǘƘƛǎ ȅŜŀǊ όǘƻ !!C/{ύ ŀƴŘ ǿŜ ƘŀǾŜ ǎƻ Ƴŀƴȅ ƎƻƻŘ 
ǘƘƛƴƎǎ ƻƴ ǘƘŜ ƭƛƴŜ ǳǇΦ !ƭǎƻΣ ƻƴŜ ƻŦ ƻǳǊ ǾŜǊȅ ƻǿƴ ƳŜƳōŜǊǎΣ 5ǊΦ {ǳŜ .ȅǊŘ ǊŜǇǊŜπ
ǎŜƴǘŜŘ ǳǎ ǿŜƭƭ ƛƴ {ŜǇǘŜƳōŜǊ ƛƴ ǊŜǎǇƻƴǎŜ ǘƻ ŀƴ ƛƴǾƛǘŀǝƻƴ ǘƻ ǎǇŜŀƪ ǘƻ ŀƴ ŀǳŘƛŜƴŎŜ 
ƻŦ ǘƘŜ bŀǎƘǾƛƭƭŜ IƻƳŜ 9ŎƻƴƻƳƛǎǘǎ ƛƴ IƻƳŜ ŀƴŘ /ƻƳƳǳƴƛǘȅ ƎǊƻǳǇΦ hǳǊ tǊŜǎƛŘŜƴǘ 
ŜƭŜŎǘ ŀƭǎƻ ŀǧŜƴŘŜŘ ǘƘŜ [ŜŀŘŜǊǎƘƛǇ /ƻǳƴŎƛƭ ƛƴ !ǊƭƛƴƎǘƻƴΣ ±ƛǊƎƛƴƛŀ ǘƘƛǎ ŦŀƭƭΦ /ƻƳƛƴƎ 
ǳǇ ǘƘƛǎ ŦŀƭƭΣ ǿŜ ƘŀǾŜ ά5ƛƴƛƴƎ ƛƴέ Řŀȅ ƻƴ 5ŜŎŜƳōŜǊ оΦ {ƻΣ ƳŜƳōŜǊǎ ƻŦ !!C/{Σ L 
ǎǘǊƻƴƎƭȅ ŜƴŎƻǳǊŀƎŜ ŜŀŎƘ ŀƴŘ ŜǾŜǊȅƻƴŜ ƻŦ ǳǎŜ ǘƻ ƘŀǾŜ ŀǘ ƭŜŀǎǘ ƻƴŜ ƳŜŀƭ ǿƛǘƘ ƻǳǊ 
ŦŀƳƛƭƛŜǎ ƻƴ ǘƘŀǘ Řŀȅ ǘƻ ŦǳƭŬƭƭ ǘƘŀǘ ƛƴƛǝŀǝǾŜΦ Lƴ CŜōǊǳŀǊȅΣ !!C/{ Ƙŀǎ ǘƘŜ C/{ 9ŘǳŎŀπ
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ƳƻǊŜ ŀǧŜƴŘŜŜǎ ŀƴŘ Ǉƻǎǎƛōƭȅ ōǊƛƴƎ ƛƴ ƳƻǊŜ ƳŜƳōŜǊǎΦ 
          ¢Ƙŀƴƪ ȅƻǳ ŦƻǊ ŀƭƭƻǿƛƴƎ ƳŜ ǘƘƛǎ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ ǎŜǊǾŜΦ 
      wŜƎŀǊŘǎΣ 
      wǳŦŀǊƻ /ƘƛǝȅƻΣ tƘΦ 5Φ  
 

 

Save the Date!  

The 2018 Annual 

TAFCS Conference will 

be Tuesday, June 12, 

2018  
 

Kayleigh Beasley, Editor 
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Tennessee Association of Family and Consumer Sciences   2017-2018 

 

AAFCS Strategic Direction Priorities:  

Advocacy  & Collaboration   X   

Education & Recognition     X  

Research & Innovation         X 

AAFCS Signature Initiatives: 

Family and Consumer Sciences Day ðDecember 3   X  

Say Yes to FCS--Filling the FCS Educator Pipeline   X 

FCSfit ð Physical Well-Being      X 

 

Plan 

Initiative(s) 

1 Research and Innovation:  TAFCS state meeting will provide an opportunity for members and FCS professionals to be recog-

nized for generating and applying research-based knowledge and skills gained through AAFCS to implement programming that 

addresses public issues, prevents, reduces, or eliminates persistent personal and societal problems.  We also aim to increase 

student and professional involvement by implementing AAFCSõs current initiatives and through media campaigns and personal 

contact. 

2 Advocacy and Collaboration: TAFCS collaboration effectively leverages resources and utilize networking, professional devel-

opment, and research opportunities as a key to professional success through the state meeting. In addition, we will continue 

with the FCS Legislation Day on the Hill in February 2018. 

3 Advocacy and Collaboration: We plan to increase student involvement and FCS public teacher involvement in TAFCS, state 

conference, and Legislation Day on the Hill on February 2018. TAFCS will also involve students in Dining in on December , 

2017, Cardz for Kidz, FCS Fit in spring 2018 and FCS Day in May 2018. Finally, board members and members will promote 

and publicize the one-year free membership opportunities to top seniors in each university offering FCS and Bridge Grants to 

new professionals. 

4 Education and Recognition: TAFCS State meeting will highlight the work of TN Extension agents, professionals in higher edu-

cation, social service professionals, and FCS students in higher education, etc.  There will also be awards and scholarships to 

be distributed during the TAFCS state meeting. 
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Tennessee Association of Family and Consumer Sciences   2017-2018  

Details 

Timeline/Activity 

1 (10/31/2017)  

Determine place for state meeting 

Update website and Facebook; add quality resources to the each. 

Prepare for distribution the Call for Proposals for the 2018 TAFCS State Meeting 

Post date and place of state meeting on website, Facebook, and newsletters; distribute Call for Proposals by email to members 

and  FCS public school teachers. 

Plan outreach to increase membership across the state 

2 (12/31/2017)  

Discuss various ways to improve awareness of FCS  to the public and state legislators 

Evaluate proposals and select for presentation at conference. 

Collaborate with other professional organizations such as TATAFCS and TDOE   

Plan FCS Legislative Day on the Hill. 

Attend meetings with state legislators to promote awareness of how FCS addresses current issues in society and distribute 

updated brochure 

 

10/30/17: Promote TAFCS with student body in higher education levels in Tennessee 

12/2017: Students will participate in Dining In in December 2017. 

12/2017: Promote TAFCS among FCS public school teachers in December 2017 and February 2018 with newsletter from 

TDOE/CTE. 

2/2018: Initiate FCS Fit by spring 2018. 

5/2018: Recognize FCS teachers in May 2018 during FCS Day. 

  

Person(s) Responsible: President, President elect, V.P. of Work, and V.P. of Relations, and current members 

Target Audience: TAFCS members, students in higher education, teachers in public schools, customers and potential mem-

bers, and partners. 

Resource/Source*: Tennessee Department of Education, CTE division, Tennessee Colleges and Universities. 

  

Person(s) Responsible: President, President elect, V.P. of Work, V.P. of Relations, and current members 

Target Audience: TAFCS board members, potential members and partners, secondary and higher education teachers, State 

Legislators, State Department of Education CTE division employees, State Board of Education, and citizens of the state. 

Resource/Source*: List of members, FCS teachers in state of Tennessee, web addresses and websites for legislators 

 

Person(s) Responsible: President, President elect, V.P. of Work, V.P. of Relations, Secretary and current members 

Target Audience: Tennessee FCS teachers, FCS university and college students, 

Resource/Source*: Tennessee Department of Education, CTE division, Tennessee Colleges and Universities 
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Tennessee Association of Family and Consumer Sciences 

Bridge Grant Project 
 

ñDesigned to encourage professionalism through AAFCS membershipò 
 

Attention members! We currently have 20 Bridge Grants that are still available for new 
members! Please spread the word to encourage other Family & Consumer Sciences profes-
sionals to join!  

 

 

 

 

TAFCS members recognize the value of membership in the national professional association, the Ameri-
can Association of Family and Consumer Sciences (AAFCS).  The Bridge Grant Project provides assis-
tance with membership in AAFCS by awarding recipients one-half the annual dues upon approval of the 
application. * 

                                                                                        

Who may apply? 

(1) New graduates of HEC/FCS/HS or related areas of study 

(2) Eligible professionals ï new and first year active members of AAFCS 
 

To apply: 

Complete the AAFCS application form available online at 
http://www.aafcs.org/membership/membership_print.html and the TAFCS Bridge Grant form below. 
 Please mail both completed forms and a check to TAFCS for one half of the AAFCS dues to: 

 

Rufaro Chitiyo, TAFCS President 
TN Tech School of Human Ecology 

Box 5035 
Cookeville, TN 38505 

 

 

* Applications are considered on a first come, first served basis. 

______________________________________________________________________________ 

TAFCS BRIDGE GRANT APPLICATION FORM 
 

Name__________________________________________________________________ 
 

College/University_______________________ Major/Degree______________________ 
 

Address________________________________________________________________ 
 

City____________________________________State___________Zip______________ 
 

Phone__________________________________________________________________ 
 

Email__________________________________________________________________ 
 

___________New Graduate __________Eligible Professional 

http://www.aafcs.org/membership/membership_print.html
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CALL FOR PROPOSALS 
 
 

2018 TAFCS STATE CONFERENCE 

June 12, 2018 

Tennessee Technological University 

School of Human Ecology 

Oakley Hall, Cookeville, TN 
 

Date:  12/5/2017 
 

To:  Family and Consumer Science Researchers, Extension Agents, TAFCS Members, PGS Members, & 
other content area professionals 
 

From: Rufaro Chitiyo, Ph.D.,TAFCS President & Melinda Swafford,Ph.D., TAFCS- Vice-President 
Program of Work 
 

Subject:  TAFCS: Call for Research for Oral Presentation, Scholarly/Creative Showcase of Programs, and 
Research Poster Presentations 
 

TAFCS announces the call for Abstracts of Research for oral presentation, Scholarly/Creative Showcase 
of Programs, and Research Poster Presentations are to be considered for presentation at the TAFCS State 
Conference. The conference will be held at Tennesee Technological University in the School of Human 
Ecology which is located in Oakley Hall.  The theme of the conference supports our national theme 
which is Cultivating Social and Emotional Competence for Healthy Relationships 
 

In addition, Tennessee welcomes submission regarding school & community education topics, topics that 
support AAFCS Body of Knowledge of individual strengths, family capacity building, community vitality 
and basic wellness. 
 

Four categories are available for presentation:  research/educational (oral) presentations, research poster 
presentations, Scholarly/Creative Showcase of programs, and Application Sessions are available for pro-
fessionals.  Students may also submit work for display or presentation. 
 

The following guidelines must be met for all abstracts to undergo review: 
 

Abstract must be original, and current (no more than 3 years old).  Send one original and two copies for 
blind peer review, i.e., omitting the authorôs name and affiliation.  It is also acceptable to resubmit and/or 
revise research presented at AAFCS, NEAFCS or elsewhere if author determines that the material will be 
new and valuable to Tennessee Family and Consumer Science educators. 

  
Abstract must conform to the following format restrictions: 
 
(1). Presenter must be a member of TAFCS or if a group presents one memeber of the group must be a 
member of TAFCS. 
 

(2).It must be prepared in black ink on plain white paper, 8 İ x 11 inches, with 1 ı margin on each of the 
four sides. Do not draw a box to enclose the abstract.  The abstract must not exceed one page in length. 
The author is encouraged to use the entire space provided.  When preparing the abstract, use 12-point font. 
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(3).  The title of the research, showcase, or session, in capital letters and centered,should appear on the first 
line.  Center the name of the author on the second line, followed be abbreviation for highest degree held; 
use an asterisk (*) to designate the presenter.  The name(s) of the affiliation or institution(s) should be cen-
tered on the third line.  No extra lines should appear between the title, author(s), or institution(s). 
 

(4).  Leave the line below name(s) of institution(s) blank.  Begin each paragraph of the text by indenting 
five spaces.  Single-space text within the remaining portion of the space created by the original 1 ı inch 
margins.Special symbols, tables, and graphs may be included and ensure that they fit within the margins. 
 

(5.)   The abstract must be an original, not a photocopy.  It should be free of erasures, smudges, errors and 
misspellings. 
 

(6).  Abstracts must be emailed to VP Program of Work no later than  March 15, 2018 
 

(7.)  Abstracts will be peer reviewed.  (A team of three professionals will evaluate the material to deter-
mine if it meets TAFCS guidelines and is deserving of presentation.) 
 

(8.)  The research poster, showcase of programs, concurrent sessions and creative exhibitions will be pre-
sented on June 12, 2018 

 
RESEARCH ABSTRACTS FOR ORAL PRESENTATION 
 

Criteria for acceptance of Research Abstracts are: 

1. Clarity with which author(s) states rationale, purpose, research design, hypotheses, statisti-
cal methods, procedures, results of statistical analyses or other empirical findings, conclusions, 
and implications for research-based application to programming, theory building, or policy rec-
ommendations; 

2. Importance of problem; 

3. Soundness of research design; and 

4. Appropriateness of analysis and findings 

5. Relationship to conference theme as stated above 

 

Oral Presentations will be approximately 40 minutesðplease indicate on your information sheet the 
amount of time you will need.  Groups making presentations may be considered for a one hour time slotð
please make it clear if you are requesting this option. 

 
CREATIVE/SCHOLARLY SHOWCASE OF PROGRAMS 
 

Criteria for acceptance of Showcase Abstracts are: 

1. Clarity of purpose or objectives; 
2. Usefulness to target audience; 
3. Accuracy and substantiation of information; 
4. Clarity and logic of program description; 
5. Implications for further programming; 
6. Importance to profession; and 
7. Current 
8. Relationship to conference theme 

 
TAFCS members or teams of members are encouraged to submit showcase programs that exemplify their 
work. Applicants will be responsible for the materials for their display. Display tables are standard tables 
for poster boards.  The poster boards should be self-supporting or you may bring your own easel. Please 
note on your information sheet if you will need the use of a table so that we can be sure to provide 
you with one. 
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STUDENT PROJECTS 
 

An invitation is also extended to student members of TAFCS-Student Unit who are members of 
AAFCS/TAFCS to submit individual or group exhibits, displays, design presentations, research projects, 
promotional designs, or teaching ideas.  For student research projects, follow Research Abstract Guide-
lines, for other entries, follow the guidelines that most closely fit your material. 

 

 

 

 

INFORMATION FORM 

MUST accompany abstract submission! 
 

Name __________________________________________ 
 

Type of Presentation_______________________________ 
 

Length of Presentation (if applicable)__________________ 
 

Requests (tables, etc.)____________________________________________ 
 

 

 
Contact Information        
 

 

  

 

 

Please email all information to: mswafford@tntech.edu 

 

Melinda Swafford, Ph.D. 
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Meeting with Nashville Home Economists in Home and Community 
 
 

 
wŜŎŜƴǘƭȅ L ǿŀǎ ŦƻǊǘǳƴŀǘŜ ǘƻ Ǿƛǎƛǘ ǘƘŜ bŀǎƘǾƛƭƭŜ IƻƳŜ 9ŎƻƴƻƳƛǎǘǎ ƛƴ IƻƳŜ ŀƴŘ /ƻƳƳǳƴƛǘȅ 
ƎǊƻǳǇ ǘƻ ǳǇŘŀǘŜ ǘƘŜƳ ƻƴ ǘƘŜ ŀŎǝǾƛǝŜǎ ƻŦ ¢!C/{κ!!C/{ ŀƴŘ ǘƘŜ ǾŀǊƛƻǳǎ ǿŀȅǎ ǿŜ ŀǊŜ ǇǊƻπ
ƳƻǝƴƎ ŦŀƳƛƭȅ ŀƴŘ ŎƻƴǎǳƳŜǊ ǎŎƛŜƴŎŜǎΦ  5ǳǊƛƴƎ Ƴȅ ǾƛǎƛǘΣ L ƭŜŀǊƴŜŘ ǘƘŜǊŜ ƛǎ ŀƭǎƻ ŀ ƎǊƻǳǇ ǘƘŀǘ 
ƳŜŜǘǎ ƛƴ ǘƘŜ ŜǾŜƴƛƴƎ ŀƴŘ ǘƘŀǘ ǎŜǾŜǊŀƭ ƻŦ ƻǳǊ ¢!C/{ ƳŜƳōŜǊǎ ŀǊŜ ƳŜƳōŜǊǎ ƻŦ ōƻǘƘ ǘƘŜǎŜ 
ƎǊƻǳǇǎΦ ¢ƘŜ ƎǊƻǳǇǎ ƳŜŜǘ ƳƻƴǘƘƭȅ ǘƻ ƭŜŀǊƴ ŀƴŘ ǎƘŀǊŜ ŀƴŘ ŀǊŜ ƳŀŘŜ ǳǇ ƻŦ ŎǳǊǊŜƴǘ ŀƴŘ ǊŜπ
ǝǊŜŘ ŦŀƳƛƭȅ ŀƴŘ ŎƻƴǎǳƳŜǊ ǎŎƛŜƴŎŜǎ ǇǊƻŦŜǎǎƛƻƴŀƭǎ ŦǊƻƳ ŀ ǾŀǊƛŜǘȅ ƻŦ ōŀŎƪƎǊƻǳƴŘǎΦ ¢ƘŜƛǊ 
ƳƻŘŜƭ ƛǎ ƻƴŜ ǘƘŀǘ ƻǘƘŜǊ C!/{ ǇǊƻŦŜǎǎƛƻƴŀƭǎ ƳƛƎƘǘ ŎƻƴǎƛŘŜǊ ƛƴ ƻǊŘŜǊ ǘƻ ƘŀǾŜ ƳƻǊŜ ƻǇǇƻǊǘǳπ
ƴƛǝŜǎ ǘƻ ƭŜŀǊƴ ŀƴŘ ǎƘŀǊŜΦ  ¢ƻƎŜǘƘŜǊ ǿŜ ŀǊŜ ǎǘǊƻƴƎŜǊ ǘƘŀƴ ŀƴȅ ƻƴŜ ƛƴŘƛǾƛŘǳŀƭΦ    
 
{ǳŜ DΦ .ȅǊŘΣ /C/{Σ tƘΦ5Φ 
wŜǝǊŜŘ 5ŜǇŀǊǘƳŜƴǘ /ƘŀƛǊ 
tǊƻŦŜǎǎƻǊ 9ƳŜǊƛǘǳǎ 
5ŜǇŀǊǘƳŜƴǘ ƻŦ CŀƳƛƭȅ ŀƴŘ /ƻƴǎǳƳŜǊ {ŎƛŜƴŎŜǎ 
¢ƘŜ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ ¢ŜƴƴŜǎǎŜŜ ŀǘ aŀǊǝƴ 
мсом tƭŜŀǎŀƴǘ Iƛƭƭ wƻŀŘ 
aŀǊǝƴΣ ¢b оунот 

 
Leadership Council Report 

 
 
 

¢ƘŜ ƭŜŀŘŜǊǎƘƛǇ ŎƻǳƴŎƛƭ ƛƴ 5/ ƘŀŘ ŀ ƎƻƻŘ ǊŜǇǊŜǎŜƴǘŀǝƻƴ ŦǊƻƳ Ƴƻǎǘ ŜǾŜǊȅ ŀŶƭƛŀǘŜΦ ²Ŝ 
ŀǧŜƴŘŜŘ ƭƻǘǎ ƻŦ ƻŶŎŜǊ ǘǊŀƛƴƛƴƎ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘΦ 9ƳǇƘŀǎƛǎ ǿŀǎ Ǉǳǘ ƻƴ ŎƻƳƳǳƴƛŎŀǝƻƴ 
ǘƘǊƻǳƎƘ ǿŜōΦ !!C/{ ǊŜǾŜŀƭŜŘ ǘƘŜƛǊ ƴŜǿ ǿŜōǎƛǘŜ ŘŜǎƛƎƴ ŀƴŘ ǿŜ ŀǊŜ ŎǳǊǊŜƴǘƭȅ ƛƴ ǘƘŜ ǿƻǊƪǎ 
ǘƻ ƳŀǘŎƘ ǘƘŜ ŀŶƭƛŀǘŜ ǎƛǘŜǎ ǿƛǘƘ ƛǘ ǘƻƻΦ ! ǿƻǊƪǎƘƻǇ ƻƴ ŎǊŜŀǝƴƎ ƛƴŦƻƎǊŀǇƘƛŎǎ ǿŀǎ ŀƭǎƻ ǇŀƛǊŜŘ 
ŀƭƻƴƎ ǿƛǘƘ ǘƘŜ ǿŜōǎƛǘŜ ŘƛǎŎǳǎǎƛƻƴΦ LƴŘƛǾƛŘǳŀƭ ƎǊƻǳǇǎ ŦƻǊ ŜŀŎƘ ŀŶƭƛŀǘŜ ǿƻǊƪŜŘ ƻƴ ŀ ƳŀǊπ
ƪŜǝƴƎ Ǉƭŀƴ ǘƻ ƛƴŎǊŜŀǎŜ ƳŜƳōŜǊǎƘƛǇ ǳƴŘŜǊ ŜŀŎƘ ƴŜǿ ǇǊŜǎƛŘŜƴǘ ŜƭŜŎǘΦ 
  
!ƴǘƘƻƴȅ tŀǊŀŘƛǎΣ a{Σ w5bΣ /{{5Σ /{/{Σ ¦{!t[ 
¢ŜƴƴŜǎǎŜŜ ¢ŜŎƘ 5ƛǊŜŎǘƻǊ ƻŦ {ǇƻǊǘǎ bǳǘǊƛǝƻƴ 
IǳƳŀƴ 9ŎƻƭƻƎȅ bǳǘǊƛǝƻƴ LƴǎǘǊǳŎǘƻǊ 
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Train the Trainer 

 

¢ƘŜǎŜ ǇƘƻǘƻǎ ǿŜǊŜ ǘŀƪŜƴ aƻƴŘŀȅ {ŜǇǘ нр ŀǘ IŀƭŜȅ CŀǊƳ ƛƴ /ƭƛƴǘƻƴΣ ¢ŜƴƴŜǎǎŜŜΦ {ǘǳŘŜƴǘǎ ŀǊŜ ŦǳǘǳǊŜ ŦŀƳƛƭȅ ŀƴŘ 
ŎƻƴǎǳƳŜǊ ǎŎƛŜƴŎŜǎ ǘŜŀŎƘŜǊǎ ǿƘƻ ŀǊŜ ƛƳǇƭŜƳŜƴǝƴƎ ŀ ¢¢¦ ŦŀŎǳƭǘȅ ǊŜǎŜŀǊŎƘ ƎǊŀƴǘ ǿƛǘƘ 5ǊΦ aŜƭƛƴŘŀ {ǿŀũƻǊŘΣ 5ǊΦ 
/ŀǊŀ {ƛǎƪΣ ŀƴŘ 5ǊΦ WŀƴƛŎŜ .ǊŀƴǎƻƴΦ ¢ƘŜ ŦƻŎǳǎ ƻŦ ǘƘŜ ƎǊŀƴǘ ƛǎ ǘƻ ǘŜŀŎƘ ŎƘƛƭŘǊŜƴ ƛƴ ŦƻƻŘ ŘŜǎŜǊǘ ŀǊŜŀǎ Ƙƻǿ ǘƻ ƎǊƻǿ 
ǇǊƻŘǳŎŜ ōȅ ǳǎƛƴƎ ǊŜŎȅŎƭŜŘ ƛǘŜƳǎ ǎǳŎƘ ŀǎ ǇŀƭƭŜǘǎ ŀƴŘ ǇƭŀǎǝŎ ōƻǧƭŜǎΦ  {ǘǳŘŜƴǘǎ ƛƴ ǘƘŜ ǇƛŎǘǳǊŜ ŀǊŜ YŜƭǎŜȅ wƻōƛƴǎƻƴΣ 
!ōōȅ CǊƛǧǎΣ ŀƴŘ {ƘŜƭōȅ /ƘǊƛǎǝŀƴΦ 

 

 

 

 

 

 

 

 

 

 

 

¢Ǌŀƛƴ ǘƘŜ ¢ǊŀƛƴŜǊΥ !ŘŘǊŜǎǎƛƴƎ LǎǎǳŜǎ ƻŦ CƻƻŘ LƴǎŜŎǳǊƛǘȅ ƛƴ CƻƻŘ 5ŜǎŜǊǘǎ 

¢ƘǊƻǳƎƘ /ƻƴǘŀƛƴŜǊ DŀǊŘŜƴƛƴƎ 

 

Lƴ ŎƻƭƭŀōƻǊŀǝƻƴ ǿƛǘƘ ǘƘŜ /ƘƛƭŘǊŜƴΩǎ 5ŜŦŜƴǎŜ CǳƴŘ ό/5Cύ IŀƭŜȅ CŀǊƳ ƛƴ /ƭƛƴǘƻƴΣ ¢bΣ ŦŀŎǳƭǘȅ ŀƴŘ ǎǘǳŘŜƴǘǎ ŦǊƻƳ 
¢¢¦ϥǎ /ƻƭƭŜƎŜ ƻŦ !ƎǊƛŎǳƭǘǳǊŜ ŀƴŘ IǳƳŀƴ 9ŎƻƭƻƎȅ  ǿŜǊŜ ŎƻƴŘǳŎƛƴƎ ŀ Ǉƛƭƻǘ ǎǘǳŘȅ ŦƻǊ ǘƘŜ CŀŎǳƭǘȅ wŜǎŜŀǊŎƘ ƎǊŀƴǘ 
ŀǿŀǊŘŜŘ ǘƻ 5ǊΦ /ŀǊŀ {ƛǎƪΣ 5ǊΦ aŜƭƛƴŘŀ {ǿŀũƻǊŘ ŀƴŘ 5ǊΦ WŀƴƛŎŜ .Ǌŀƴǎƻƴ ǘƻ ƛƳǇƭŜƳŜƴǘ ŀ ¢Ǌŀƛƴ ǘƘŜ ¢ǊŀƛƴŜǊ ǇǊƻƎǊŀƳ 
ŜƳǇƘŀǎƛȊƛƴƎ ŎƻƴǘŀƛƴŜǊ ŀƴŘ ǊŀƛǎŜŘ ōŜŘ ǾŜƎŜǘŀōƭŜ ǇǊƻŘǳŎǝƻƴ ƛƴ ŦƻƻŘ ŘŜǎŜǊǘǎ ŀƴŘ ŀǊŜŀǎ ǘƘŀǘ ƘŀǾŜ ƘƻǳǎŜƘƻƭŘǎ ǘƘŀǘ 
ŦŀŎŜ ŦƻƻŘ ƛƴǎŜŎǳǊƛǘȅΦ CƻƻŘ ŘŜǎŜǊǘǎ ŀǊŜ ŀǊŜŀǎ ƭŀŎƪƛƴƎ ŀŎŎŜǎǎ ǘƻ ŦǊŜǎƘΣ ƘŜŀƭǘƘȅΣ ŀƴŘ ŀũƻǊŘŀōƭŜ ŦƻƻŘΦ DǊƻŎŜǊȅ 

ǎƻǳǊŎŜǎ ŀǊŜ ǇǊƛƳŀǊƛƭȅ ŎƻƴǾŜƴƛŜƴŎŜ ǎǘƻǊŜǎ ƻǊ ǎƳŀƭƭ ƎŜƴŜǊŀƭ ƳŀǊƪŜǘǎ ǿƘƻǎŜ ƛƴǾŜƴǘƻǊȅ ƛǎ ƘƛƎƘ ƛƴ ǎƛƳǇƭŜ ǎǳƎŀǊǎ ŀƴŘ 
ǎƛƳǇƭŜ ŎŀǊōƻƘȅŘǊŀǘŜǎ ǿƛǘƘ ƭƛƳƛǘŜŘΣ ȅŜǘ ƳƻǊŜ ŎƻǎǘƭȅΣ ŦǊŜǎƘ ǇǊƻŘǳŎŜΣ ǘƘǳǎ ŎƻƴǘǊƛōǳǝƴƎ ǘƻ ŀ ŦŀƳƛƭȅϥǎ ŦƻƻŘ ƛƴǎŜŎǳǊƛǘȅ 
όaƻǎƘŦŜƎƘΣ нллтύΦ IƻǳǎŜƘƻƭŘǎ ŦŀŎŜŘ ǿƛǘƘ ŦƻƻŘ ƛƴǎŜŎǳǊƛǘȅ ŀǊŜ ŎƘŀǊŀŎǘŜǊƛȊŜŘ ōȅ ƻƴŜ ƻǊ ƳƻǊŜ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŦŀŎπ
ǘƻǊǎΥ ƭƻǿ ƛƴŎƻƳŜǎΣ ƘŜŀŘŜŘ ōȅ ǎƛƴƎƭŜ ƳƻǘƘŜǊǎΣ ƘŜŀŘŜŘ ōȅ ŀ ƳƛƴƻǊƛǘȅΣ ŀƴŘκƻǊ ƭƛǾŜ ƛƴ ƭŀǊƎŜΣ ƳŜǘǊƻǇƻƭƛǘŀƴ ŀǊŜŀǎ 

ό!ŎŀŘŜƳȅ ƻŦ bǳǘǊƛǝƻƴ ŀƴŘ 5ƛŜǘŜǝŎǎΣ нлмлύΦ 

/5C ŦƻŎǳǎŜǎ ƻƴ ŜǎǘŀōƭƛǎƘƛƴƎ ǇǊŜǾŜƴǝǾŜ ǇǊƻƎǊŀƳǎ ŦƻǊ ŀǘ-Ǌƛǎƪ ŎƘƛƭŘǊŜƴ ŦǊƻƳ ǘƘŜ ƛƳǇŀŎǘǎ ƻŦ ǇƻǾŜǊǘȅΣ ŀōǳǎŜΣ Řƛǎπ
ŜŀǎŜΣ ƳŜƴǘŀƭ ƛƭƭƴŜǎǎΣ ǎŎƘƻƻƭ ŦŀƛƭǳǊŜΣ ŀŘŘƛŎǝƻƴΣ ŀƴŘ ƛƴŎŀǊŎŜǊŀǝƻƴΦ ¢ƘǊƻǳƎƘ ǘƘŜ /5Cϥǎ CǊŜŜŘƻƳ {ŎƘƻƻƭϯΣ IŀƭŜȅ 
CŀǊƳǎ ǇǊƻǾƛŘŜǎ ǇǊƻŦŜǎǎƛƻƴŀƭ ŘŜǾŜƭƻǇƳŜƴǘ ǘǊŀƛƴƛƴƎ ŦƻǊ ƭŜŀŘŜǊǎ ŦǊƻƳ ŀŎǊƻǎǎ ǘƘŜ ¦Φ {Φ ǿƘƻ ǘƘŜƴ ǊŜǘǳǊƴ ƘƻƳŜ ǘƻ 
ŎƻƴŘǳŎǘ ǎǳƳƳŜǊ ŀƴŘ ŀƊŜǊ-ǎŎƘƻƻƭ ŜƴǊƛŎƘƳŜƴǘ ǇǊƻƎǊŀƳǎ ǘƻ ǘŜŀŎƘ ƭƛŦŜ ŀƭǘŜǊƛƴƎ ǎƪƛƭƭǎ ǘƻ ǘŀǊƎŜǘŜŘ ŎƘƛƭŘǊŜƴΦ Lƴ ǘƘŜ 
ǎǳƳƳŜǊ ƻŦ нлмрΣ /5C CǊŜŜŘƻƳ {ŎƘƻƻƭǎϯ ǎŜǊǾŜŘ ƻǾŜǊ мнΣтлл ŎƘƛƭŘǊŜƴ ƛƴ млт ŎƛǝŜǎ ŀƴŘ ну ǎǘŀǘŜǎ ŀƴŘ ²ŀǎƘƛƴƎπ

ǘƻƴΣ 5Φ/Φ ό/C{Σ нлмрύΦ 

¢ƘŜ Ƴƛǎǎƛƻƴ ƻŦ ǘƘƛǎ ǇǊƻƧŜŎǘ ƛǎ ǘƻ  ǇǊƻǾƛŘŜ ǘƘŜǎŜ /5C ŎƻƳƳǳƴƛǘȅ ƭŜŀŘŜǊǎ ǿƛǘƘ ŜȄǇŜǊƛŜƴŎŜ ŀƴŘ ƪƴƻǿƭŜŘƎŜ ƻŦ ǾŜƎŜπ
ǘŀōƭŜ ǇǊƻŘǳŎǝƻƴ ǘƘŀǘ Ŏŀƴ Ŝŀǎƛƭȅ ōŜ ƛƳǇƭŜƳŜƴǘŜŘ ƛƴ ǎƳŀƭƭ ŀǊŜŀǎ ǿƛǘƘ ƭƛƳƛǘŜŘ ǎǳǇǇƭƛŜǎΦ ¢ƘǊƻǳƎƘ ǘƘƛǎ ǘǊŀƛƴƛƴƎΣ ƳƻǊŜ 
ǇŜƻǇƭŜΣ ōƻǘƘ ȅƻǳƴƎ ŀƴŘ ƻƭŘΣ ƭƛǾƛƴƎ ƛƴ ŦƻƻŘ ŘŜǎŜǊǘ ŜƴǾƛǊƻƴƳŜƴǘǎ ǿƻǳƭŘ ƘŀǾŜ ƛƴŎǊŜŀǎŜŘ ŀŎŎŜǎǎ ǘƻ ŦǊŜǎƘ ǇǊƻŘǳŎŜΦ 
LŘŜŀƭƭȅΣ ƭƻƴƎ ǘŜǊƳ ǊŜǎǳƭǘǎ ǿƻǳƭŘ ǊŜǎǳƭǘ ƛƴ ƛƳǇǊƻǾŜŘ ƘŜŀƭǘƘΣ ŜƴƘŀƴŎŜŘ ŎƻƎƴƛǝǾŜ ŦǳƴŎǝƻƴǎΣ ƛƳǇǊƻǾŜŘ ǎŜƭŦ-ŜǎǘŜŜƳ 
ŀƴŘ ŜƳƻǝƻƴŀƭ ǿŜƭƭōŜƛƴƎΣ ŀƴŘ ƛƳǇǊƻǾŜŘ ǎƻŎƛŀƭ ǎƪƛƭƭǎ ƻŦ ƛƴŘƛǾƛŘǳŀƭǎΣ ǿƘƛƭŜ ǇǊƻǾƛŘƛƴƎ ŦƻǊ ƛƴŎǊŜŀǎŜŘ ŎƻƳƳǳƴƛǘȅ Ŏƻπ

ƻǇŜǊŀǝƻƴ ŀƴŘ ǎŜŎǳǊƛǘȅΦ   
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Cardz for Kidz 

 

 

 
Pictured are the top 10 cards donated by Tennessee Tech-

nological Universityõs School of Human Ecology to support 

the AAFCS National Student Unit service project òCardz for 

Kidzó. Out of 4,195 cards submitted nationally, the orange 

and white fish card placed Top 10 overall! We were very 

proud of the work of the students for this cause.  

 

 

Representing at FCCLA Nationals 

 

 

 

 

 

This past July, FCCLA National Leadership Conference took 

place in Nashville, TN. To support our chapterõs affiliate, San-

dria Godwin hosted a booth to promote new membership 

among other Family & Consumer Sciences professionals.  

 

 

 

 

 

 

Recognizing 50 years of Membership 

 

 

 

 

Tennessee is proud to have Kitty Coffey representing our 

affiliate on the national AAFCS page as a member of 50 

years. Her continued support and dedication to the organi-

zation does not go unnoticed.  

 

 

 


